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  OBJECTIVES:  Produce  a  unique  viral  video  that  
would  help  accomplish  the  following:  
  

  Experimental  ticket  marketing  
  
Introduce  Giants  baseball  to  new  fan  

segment  or  non-‐traditional  sports  fans  
  
Sell  a  large  quantity  of  tickets  to  a  

challenging  game  
  
Create  a  multi-‐department  event  

collaboration  
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  ACTION:  Produce  a  unique  viral  video  that  
would  help  the  organization  accomplish  
several  goals  at  once  
  
Partner  with  YouTube  star,  Keenan  Cahill,  

to  create  fun/comedic  music  video  
  

1,000,000  
  on  You  Tube  

  
Produce  to  a  fun/upbeat  song,     
  
Closing  of  video  directed  viewers  to  buy  tickets  

to  a  specific  game  
  

Ticket  offer  created  for  5/25  home  game:  
  
Low  demand  home  game  that  put  our  22  game  

sell-‐out  streak  at  risk  
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  ACTION  (continued):  
  
Collective  Company  Effort:  

  
Ticket  Sales:  Promote  the  5/25  game  via  

  
  
Retail:  Cody  Ross  shirt  produced  as  part  of  

  
  
Game  Entertainment:  Video  to  be  played  

during  game  on  scoreboard  through  the  season  
  
Social  Media:  Video  to  be  activated  on  Giants  

Facebook,  Twitter,  etc.  
  
PR/CR:  Proceeds  from  ticket  sales  to  benefit  

Cahill  Fund  and  raise  money  for  his  surgery  
  
Sponsorship:  Partnership  with  BioMarin  

Pharmaceuticals    
  



SAMMY  AWARD  
:  Popular,  but  not  

developed  as  a  fundraising  format  
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  RESULTS:    Video  became  an  immediate  hit,  being  
posted  on  thousands  of  sites  and  profiles  around  
the  world:  
  

1,000,000  Views  within  24hours  
Currently  just  under  3,000,000  views  
Highest  viewed  Giants  Produced  video  
Front  page  of  YouTube.com  
Countless  stories  written  about  the  video  and  

the  story  behind  it  
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:  We  engaged  not  just  the  country,  but  people  all  around  the  world    
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  RESULTS  (continued):  Front  Page  Coverage  

Our  sports  video  was  highlighted  on  the  

column,  allowing  us  to  expand  our  brand  
in  a  non-‐sports  area.  
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National  Media  Exposure  
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  RESULTS  (continued):  
  
5/25  Attendance  Impact:  

-‐   
  
We  raised  $10,000.00  

surgery  cost  through  the  2,500  Special  
Event  tickets  sold  through  the  promotion.  
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RESULTS  (continued):  
Fans  from  all  ages  and  demographics  connected  with  the  
video,  as  demonstrated  by  a  few  of  the  fan-‐made  versions  
of  the  video:  
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  Moving  Forward:  
The  success  of  this  project  led  to  a  company  wide  effort  to  produce  social  media  driven  
viral  campaigns  to  incorporate  into  future  special  events.  
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Thank  you  for  your  consideration!  
From  the  San  Francisco  Giants  


