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Job To Be Done: 
Get men aged 35-54 to satisfy more of their personal care needs with 
DM+C products by reinforcing the relevance of care 

 
Masterbrand Communication Objective: 

Build awareness and deepen his relationship with the brand via 
masculine content 
 

Business Objectives: 
Build DM+C SOR by 5%                                                                             
Increase "Is a brand that truly understands the needs of men" by 5% in 
the male 35-54 segment, in each of the PW, hair, and AP/Deo 
categories  
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Dove Men+Care pinned hockey legends Wendel Clark & Guy 
Charbonneau against one another in a series of challenges to see who 
would man up more 

Fans across Canada were invited to watch a series of vignettes that 
placed the hockey stars in a series of uncomfortable situations  

serving beers during the intermission rush, selling programs, 
playing the organ in front of 20,000 

Viewers could vote on who they believe would man up more 

Youtube, Facebook & Twitter (#madeformen) allowed content to be 
easily shared 

Made for Men ad spots were produced (MLSE & Ogilvy) with Wendel & 
Guy and ran across Canada throughout the promotional period 
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http://www.madeformen.ca/
http://www.madeformen.ca/
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http://www.youtube.com/watch?feature=player_embedded&v=jwMnIqWepFM
http://www.youtube.com/watch?feature=player_embedded&v=jwMnIqWepFM
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Business Results: 

74% volume sales and 72% market share increases vs year ago (Jan  
April) 
6.3% increase in household penetration  Irish Spring, Old Spice, and 
Gillette declined during this period 
1,600% increase in social share of conversation (SSC) 
4.3M online views (pre-roll) 
2.2 million social media impressions 
Real Man Challenge nominated for a 2012 CMA Award and winner of an 
Applied Arts Magazine Award and International Echo Award  
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