
SPORTS & ENTERTAINMENT



challenges

» Newark

» Expensive NY Media Market... difficult to stand out 
amongst tremendous clutter and media noise.

» Competitive Sports Sponsorship Marketplace... 
Rangers, Islanders, Yankees, Mets, Jets, Giants, 
Knicks, Nets, Liberty, Red Bull



opportunity (start of 2010-11 season)

500 Million
Facebook users

66,492
Devils Facebook Fans

8,047
Devils Twitter Followers



“You can’t just sit here and 
employ the same methods that 

you used to 10, 15 years ago.  
You have to have an edge.”  

Jeff Vanderbeek



objectives

» Create/foster a Digital Marketing Culture internally
» Develop a reputation as a Digitally-Savvy Franchise
» Become a more Fan-Friendly Organization
» Utilize social/digital channels to Increase Ticket Sales
» Monetize digital assets... Grow Sponsorship Revenue

... oh yeah, and our budget is $0.  good luck.



IN-VENUE
Dasherboards / LED / Promotions

Arena Media / Jumbotron

THE BROADCAST VENUE
TV / Radio / Print / OOH

THE SOCIAL VENUE
Website

Facebook / Twitter / Google+
Mobile App / Foursquare

//  MOVING FROM TWO VENUE EXPERIENCES TO THREE  //



what if...

» we could put in place a system to better manage the 
‘social stream chaos?’
» we created a physical space in the office for Social 
HQ?
» we actually ‘answered the digital phone?’
» we ‘fan-sourced’ the Mission Control logo?
» we actually brought fans into the process?
» we could educate the sales force on how to actually 
‘sell social?’



February 2011 ~ Liftoff





Digital Command Center
‘Fan-Sourced’ Communications Support



‘No NHL team has taken up social media 
like the New Jersey Devils.’

results // massive PR & media value



66% Increase
in Social Media Engagement Metrics

350% Increase
in Devils Facebook Fans

400% Increase 
in Devils Twitter Followers

results // engagement



$100,000+
in incremental Ticket Sales Revenue

$500,000+
in new Corporate Partnership Revenue

results
year 1 revenue



Digitally/Socially Engaged 
Brand of the Year - Gold Medal
Bulldog Reporter

Finalist - ‘Arts, Entertainment 
& Media Campaign of the 
Year’ Award
PRWeek

results // change in perception



Rich Krezwick, President, Devils Arena Entertainment
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